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Fastest-Growing US Mobile application Categories,
April 2009 & April 2010 (thousands of unigue users
and % change)

April April %
2009 2010 change
Social networking 4,270 14,518 240%
Westher 555 18,06 T11%
MEWS 4,148 Q292 12d%
Sports information 3598 FBTF2 113%
Bank accounts 2,340 4,974 113%
Maps 8,008 16, F7F Q3%
Movie informatian 3,296 6,359 23%
cnline retail 1,414 2,701 1%
Search C.A34 10,315 Q0%
Photo- or videso-sharing servicea 3131 5,930 QX%
Total application users® 54,414 £9,E39 28%
Ao 2010, enehides games proloaded oh devies = or 2008 and Quelle:
SOUTTE. COMSCone ilLens as cited in press release, June 2, 2010 http://bit.ly/cws9SZ

1142 &0 whrw eEMarketer com
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Das Handy — das mobile Empfangsgerat der Zukunft

Welches Empfangsgerat am liebsten mehr genutzt wiirde - unabhangig von den Kosten:
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Autoradio
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' Handy/iPhone/Smart- - T
e Harelicd O
Ngtebggh,l' _ 28 %
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MP3-Player; I 16%
iPod/Zune
- 26 % B Gesamt
14 - 29
sanstiges tragbares L BELU B yane

Radio-/Fernsehgerat . 12 %

Das Handy ist das Gerdt der Zukunft - knapp 70% aller jungen
maobilen Informationsnutzer wirden es gern ofter zum Empfang Quelle'
von Medienangeboten nutzen, .

http:/bit.ly/dpW\V/Cu

Gualle: Studie THS Emnid in Keoparation mit der Radiozentrale ,Maden Io o = was unleérwags ankammi™, 2010
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Marktvolumen fur Google?

Bisher:
9,46 $ User/Monat = 18,6 Mrd $/Jahr

Mobil?
280 Mio US-Mobilnutzer = 30 Mrd USD/Jahr

Quelle: http://bit.ly/bztDIK
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IPad

In klUirzerer Zeit
1 Mio Einheiten
verkauft
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Entertainment
breite Zielgruppe = jung + alt

Lean Back / Lean Forward
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What we want to do with IAds Is to
deliver interaction, but also deliver
emotion. We have figured out how to do
Interactive video content without ever
taking you out of the apps. We think
people are going to be a lot more
Interested in clicking on these things.

http://www.flickr.com/photos/12905355@N05/4301184191/



